
O
rganisers are spoilt for 
choice when it comes 
to finding an historic 
or iconic venue in the 
UK. Options range from 

top visitor draws like the capital’s 
Natural History Museum, which 
opens its brand new Darwin Centre 
event space in September, to smaller, 
lesser known venues like Wrest Park 
in Bedfordshire, a Grade I listed 
mansion that opened for corporate 
hire last year. 

Many public attractions have 
turned their attentions to the 

corporate market in recent years, 
devising ready-made event packages 
and creating dedicated conference 
rooms or space for team-building 
programmes. 

Nathan Homan at the Rouge 
Partnership, whose clients include 
Sainsburys and Sky, says the prestige 
factor associated with museums and 
grand stately homes is a clincher 
for many clients. “Not only does the 
scale and style of the venue reflect 
on your event, but using somewhere 
stunning will always act as a pull for 
guests,” he points out. 

Quirky or lesser-known attractions 
can lend a specialist theme, from the 
historically important Cabinet War 
Rooms in London to the Heritage 
Motor Centre in Warwickshire, which 
is, unsurprisingly, popular with 
groups from the car industry.  

Adventure parks such as Drayton 
Manor Park and Legoland are 
also a popular choice. Some, like 
Alton Towers, now offer hotel 
accommodation on site. 

“Theme parks might not have the 
prestige factor but they can usually 
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The Natural History Museum's new Darwin Centre will offer event space from September

publicattractions

cope well with big groups,” says 
Kim Einhorn, managing director of 
Theme Traders, which has organised 
events at Thorpe Park. “They can 
work brilliantly for a staff reward or 
for Christmas parties, and they can 
also be very cost effective for large 
numbers.”

However, rules imposed by certain 
historic or cultural venues can limit 
an organiser’s creative scope. Some 
may only allow the use of approved 
suppliers, while restrictions on 
alcohol, music, theming materials 
and even stiletto heels are not 
uncommon. 

But, according to Homan, as more 
venues start to employ in-house 
event and production teams, things 
are changing. “Most venues do try to 
come back with realistic solutions,” 
he says. “There can be more 
bureaucracy but the key is to allow 
sufficient time to sort things out.” 

Another issue to be aware of is 
getting access to venues that are 
open to the public during the day. 
Set-up times can be limited so 
detailed planning is crucial. 
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What's new 
Newcastle Gateshead's Great 
North Museum Hancock opened 
in May, giving the city a brand new 
£26m event space. Facilities include 
a 500 sqm exhibition area, the Clore 
Learning Centre for up to 100 delegates 
and several cafe areas for receptions. A 
Planetarium is also available for private 
viewings and the entire museum can 
be hired exclusively for up to 1,300.  
The London Aquarium's £5m 
transformation into SEA LIFE London 
Aquarium now offers several new 
display zones featuring sharks and 
turtles, plus a glass ̀ ocean tunnel'.  The 
new areas can be hired individually for 
smaller events or combined to host 
up to 1,000 guests for receptions and 
parties. 
In Oxford, the Ashmolean 
museum will reopen in November 
following a £61m redevelopment. 
Event space will include the Randolph 
Sculpture Gallery with capacity for 200 
delegates, the Mallett Gallery for 150 
and a rooftop boardroom for 20. 

Let the draw of a fabulous museum or theme park help attract interest 
in your next event. Emma Allen looks at what’s new
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Feedback from guests attending the National Museum of Scotland was "extremely positive"
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In March, we organised a dinner and 
treasure hunt team-building event at 
the National Museum of Scotland, 
right in the heart of Edinburgh's Old 
Town. We had 150 guests, with many 
flying in from all over the UK and 
Europe, so not only did our chosen 
venue need to promote a good image 
of Scotland, it had to have easy 
airport access. Rather than people 
just standing around having a drink, 
we also wanted to offer somewhere 
a bit different and the museum is a 
fabulous venue. It's got some brilliant 
exhibits like steam engines and 
rockets, which really help to create 
an interesting backdrop. First, we 
held reception drinks in the Connect 

gallery, which is all about modern 
technology, then we ran the treasure 
hunt across the museum's four floors. 
This gave people the chance to learn 
a bit about Scotland, and also interact 
with some of the exhibits, like the 
Williams Formula One car, robots 
and wind turbines. We had to stick 
to certain rules, like not taking drinks 
in to some of the gallery areas, but 
we simply set up tables outside the 
doorways. A buffet dinner followed, 
supplied by Heritage Portfolio 
catering, then we rounded things off 
with desserts and the prize-giving. 
The venue worked particularly well for 
the treasure hunt and feedback was 
extremely positive. 

Backdrop of steam 
engines and rockets

Calum 
McCallum, 

Scottish 
Renewables 

casestudy

WARWICKSHIRE’S 
AWARD WINNING
CONFERENCE VENUE

www.conferencehmc.co.uk
Tel:  01926 645040  
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Centrally located 
Junction 12 M40 

6-600 delegates

Exhibition space


